


name that

BRAND!






SORRY -

trick question

The =

is the Nike LOGO,

not their brand.




The &

is NOT the reason
people spend $100 on

sneakers.



Nike didn’t build the most

successful athletic wear
company because of their

logo... &~
RANDOM FUN FACT:

The designer who created the Nike swoosh was paid $35 for her logo.
Mr. Knight, the founder of Nike told her,

“Well, | don't love it, but maybe it
will grow on me”




Nike didn’t build the most
successful athletic wear &=

company because of their logo...

... and your YBK staft won't
create the best yearbook your

school has ever seen because
of a design element.




Let's look closer at the Nike

BRAND
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A WOMAN IS OFTEN MEA-
SURED BY THE THIMNGS SHE CANMOT
CONTROL. SHE 15 MEASURED BY THE WAY
HEE BODY CLURVES OH DOESNT CURVE, BY
WHERE SHE 1S FLAT OR STRAIGHT OR ROUND

SHE 15 MEASURED BY 36-24-36 AND INCHES

AND AGES AND NUMBEES, BY ALL THE C¥LIT-

SIDE THIMGS THAT DOMN'T EVER ADD UP TO
WHO SHE 15 ON THE INSIDE, AND S0 1F A
WOMAN 15 TO BE MEASURED, LET HER BE
MEASURED BY THE THIMNGS SHE CAN
CONTROL, BY WHO SHE IS AN WHO SHE 15
TRYIMG TO BECOME. BECAUSE AS EVERY

WOMAN KMNOWS, MEASUREMENTS ARE ONLY

stanistics. anp STATISTICS LIE.

&



FIND YOUR GREATNESS.

SOMEHOW WE'VE
COME TO BELIEVE THAT
GREATNESS IS ONLY
FOR THE CHOSEN FEW,
FOR THE SUPERSTARS.
THE TRUTH IS, GREATNESS
IS FOR US ALL. THIS IS
NOT ABOUT LOWERING

PLACE, AND IT'S NOT
IN ONE SPECIAL
PERSON. GREATNESS
IS WHEREVER
SOMEBODY IS TRYING
TO FIND IT.

FIND YOUR GRENTHESS.
-



FIND YOUR GREATNESS.




Catchphrase:
Graphic:
BRAND:

Nike knows who they are.

They play to their strengths.

They clearly communicate who they
are to their audience.



TED

IDEAS\WORTHSPREADING

Simon Sinek —

"How Great Leaders Inspire Action"




WHAT DO WE DO?

4 )c/]ekg rbook



HOW DO WE DO IT?

ook to pros for inspiration
‘go to camp to get everything started

make it the best it can be

HOW




WHY DO WE DO IT?

WHY

HOW

The difference between good and great books?
Great books start with the WHY.




It's WHY

you do everything




THEMES

of the past

= Pretty covers

= Clever
catchphrases

= Section spin-offs




before we look forward, I.ET’S LOOK BACK

1995 McLean HS YBK 1996 McLean HS YBK




1995
Mclean HS YBK
“Forever Plaid”

1996
Mclean HS YBK
" “Beam Me Up Scottie”




1995 T 1996
Mclean HS YBK Mclean HS YBK
| “Forever Plaid” P “Beam Me Up Scottie”




1995
Mclean HS YBK
“Forever Plaid”

HANGING OUT AT

v e Al b

e i 2418
ot . Baphwsmwy Y
i i B el vy e AR
vy g ot F il e Ty e |
n--n-r\uln"l‘lm' e o .
gt 9 e e, e, sl wilh s
e

Sawmer Wi Colabpest sl “ 1By wan't s
k- sl ad o fun (Tieaiches O Lasd Bt
el g o iy sy ety yind o e
ar ity s o TR car A
wver yow wamt L™ i s b vy
whet v ¢ sy wtynd Jodaby b e Sas |
I.—ﬂnlhahﬁhrmdwmh
o e s ] sy sl bah o v
s e g sl e g ot

S b sttt o s a0
ey il e (e b e e, A e
Intguskin v nding v pommins. (%l Pl
o ey s, Aerwarni, (- Gretiil D, el
Moy Comat b s -

Ot e bt

M asmd. 1

1996
Mclean HS YBK
“Beam Me Up Scottie”

.o O JPER

Exolic Destimafions

SUMME

a the Diympic
Suedeq and we pol

wan & freohy In Dervet,” sl
Tira SrigaiL

Crvir 150 s 103 o9 Wators e anend oy
i e oty o i veskes o 4 il
rrr s ol



1996
Mclean HS YBK
“Beam Me Up Scottie”

1995
Mclean HS YBK
“Forever Plaid”
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Keep your

THEME

in mind as you make decisions about

» the stories you will tell,
* the tone you will use
» and the visual & verbal voice your book will have




Your concept tells a

STORY



We celebrate our GROUP IDENTITY

Park View HS - VA.



We celebrate
the INDIVIDUAL
as part of the

group

THE LION 2014
volume 74

McKINNEY HIGH 5CHOOL
1400 WILSON CREEE, PAREWAY
Ai55-302-5701 (fax)

4E69-302-5700

student population: 2076

DISTRICT10-54
VWL TN A NSt ream news com

McKinney HS - TX.



LOCATION, LOCATION, LOCATION!

Hayfield SS— VA.



DETAILS, DETAILS, DETAILS!

by i
'Walking into school, Mr. Croyle says, "What's
up, sista?”
s Before school, Keyettes have an sarly

= g

s meeting. Now, DECA holds & bake sale. At the

b e g vl D

e same time, boys lax sells Gold Out shirts.
e mpeey Py e by
500 a.m. A moment of silence. The pledge.

v o g

e — Announcements. And during the 50-minute
block you take notes or acg a Spanish quiz or
PrEsent & group marketing propect.

10:31 a.m. The bedl rings. The trek over the
bridge to the math wing to Raider Rally takes
fowur minutes. M. Garmison announces,
"Please begen slent reading.”

12:06 p.m. Best time of the day. Lunch time.
Meet up with friends. Tweets fly. Magic The
Gathering games start. Candy i crushed.
irstagram.

212 p.m. Eighth blodc. At ary moment a
runner could intermupt with a guidance pass, Or
Mirs. Cameron could call for early dismissal.

3:48 p.m. The bell finally rings. Friends make
plars for the reght.

7:12 p.m. The Raider Riot yells,"Olayl® The
foothall team scores & toudhdown., Acrods town,
& friend i working at the outlets.

Aftereards, People meet up at McDonalds
mlw.mr'w. ng at

any given
§ MOMENT

Loudon County HS - VA.




We are the QUIRKY

TJHSST - VA.



We are the CHAMPIONS!

Chantilly HS - VA.




We are in TRANSITION
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Corning Painted Post West HS— NY.



We defy STEREOTYPES

Hayfield Secondary School - VA



We have a great REPUTATION, o LEGACY

TO PLAY THE GAME, YOU HAVE TO EXCEL.

Brentwood School- CA.



We're all CONNECTED

i+ Cobehonest

Westfield High School- VA.



CHOICES

Robinson MS- VA.



ENJOY YOUR BURRITO (live in the moment)

vl & TITLE WL Jf PAGE D

Antelope High School
. 7HO1 Titan Drive
- Antolope, GA 95843

B Telephone: 9146, 7241400
~ N\

—

Fax: 916723 6854,
‘Website: anhs rjuhsd.us
T+ Principal: John Backer

&y Stath: 125
Freshmen: &1
Sophomores: 450
Juniors: 455
Seniors: 4046
rollment: 1,750
ztrlet: Foseville
Joint Unkon
figh Schaoal

TH!EISYOURI.IFE
n,o ‘@ always thinking about the next moment, what

i SWay for
the street,

inally got to play

The first day.
wall ball on the big p\svygmu n sl recoss,

|| st ms m mmemmrnll lhnw moments that ware

WHEREMMEE IN A LIFETI ik

ali aw
)

Antelope HS- CA.



it starts with o COQINCEPT

you moy not see it but, |

S 1S HAPPENING




= A COVER

you can judge the
book by

/THIS IS HAPPENING



= A COVER you can
judge the book by

= COLORS: Bright blue,

green, orange & purple will
be important

= DESIGN: vertical feel,

stacked text, larger
lowercase mixed with
smaller all caps

= TONE: Saossy,

conversational

» CONTENT: focus will be

on the surprising moments



B cover C_/THIS IS HAPPENINGZ

- ORGANIZATION of your book that makes sense for your concept

__/THIS IS HAPPENINGZ



» TYPOGRAPHY ihot speaks your concep’r's ”voice”

= cover = organization
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0 . o L J
B cover = organlzohon - typography -rz-;ss;se%;@m&!\!ﬁ

= DESIGN choices that are consistent with your concept




«11

“THIS IS HAPPENING

= DESIGN choices that are consistent with your concept

= cover = organization = typography

it

- | .
THIS IS HAPPENING



" cover
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" cover = organization - typography = design m
= WRITING STYLE it's not just what you say
- but how you will say it, too

e

e TOKE =58
TO RIDE X3
ALL [HE s

o v
-l o

o AR ;'



= cover
= organization
" typography
= design

writing style

= COVERAGE -

both HOW and
WHAT

yeah, THIS IS DUCT TAPE

taking time tocreate things made out of duct tape

3

“[For my shoe] | just molded around my
regular shoe with newspaper, and then
| just taped it up. | used like a fourth
of the roll for my shoe. It just seemed
creative and we were doing a fashion
thing anyway.” — EITHAN PHILLIPE

“We were making Duct Tape
bracelets, and one of the ones | made
you have to braid it, and another one
you just take a piece of tape and wrap
it around your wrist. It only takes 10
minutes to do.” — SYDNEY YOUNG
photos M brittany flalds

MOD Coverage




= cover = organization = typography = design

» COVERAGE - both HOW and WHAT

POI

exotclghtdancs Y OU MAY
NOT HAVE SEEN

OUTSIDE BY THE Performing Arts
doors, MICHAEL POOLE performs
poi. “l can't explain what is it,

but when I'm poi-ing perfectly on
beat to the music, | feel as if | am
meditating,” Poole said. Poole
has been practicing poi for four
vears, and it is a big part of his
daily routine. He feels as if poi
gets him away from the world,
and he clears his mind. Poole has |
performed in front of a crowd that e
had 500 plus people and plans on
bigger things. photo w ari miller

MOD Coverage



= cover = organization = typography = design

» COVERAGE - both HOW and WHAT

w THE NUN BEHS

f@'\ﬂ;m N3 |$560 |pette

All Coverage Device (ACD)



= cover = organization = typography = design

» COVERAGE - both HOW and WHAT

YOU TELL US: THIS IS HAPPENING

ALAYNAH JOHNSON JULY 23 BROOKE LYNN STANLEY JULY 31 DIANDRA BALDWIN AUG 3

“This summer | went to the ARAP "l was excited for driving school this “| went camping in Montana over the
Rocky and Wiz Knhalifa concert. It summer with my mom because it got summer and | had a lof of fun with
was one of my — me a lof closer my family. We

went boating

and hiking and It
was a really good
frip.”

to me getting my
license.| don’t
want to depend
on other people
to get me where |
want to go."

best summer

memories and it
Was sUCh a great S
experience.”

012 | spreadby | hunter kennah |

All Coverage Device (ACD)



= cover = organization = typography = design

» COVERAGE - both HOW and WHAT

POWERE
.v THROUGH

Coverage of the UNEXPECTED



= cover ® organization ® fypography = design ® coverage ms.smbpem‘ms

= ALL THE LITTLE DETAILS _c:c. . ceiornce secions.

A
IS HAPPENING

b

YOU MAY NOT HAVE SEEN HIR
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it starts with o COQINCEPT

LONG STORY SHORT. I’'M AN

SHORT STORY LONG. | grew up in Cedar Rapids, lowa - the second larget city in the corn state, with my twin brother and

INTERACTION DESIGNER

two awesome sisters. In my early years | spent more time playing NBA Jam than | did with toying around with a computer, let

LIVING IN THE BAY AREA

alone design or art. | actually didn’t go to school for design either. | spent my college years as a Computer Science Major at

WITH MY FAMILY. | READ

the University of lowa After a couple years of Mathematical Induction and Big-O Notation (which was actually kind of

BATMAN GRAPHIC NOVELS

interesting as it applies today), | wanted to pursue a career in Game Design. | started illustrating fantasy-like characters,

AND YOU’LL SOMETIMES

crafting a Suikoden-like story, and looking for schools that could make this dream of mine come true. | researched for

SEE ME CRUISING THE BAY

months for what it's like to be a designer in the gaming industry, and | was less than intrigued. So | started getting into Flash,

ON A BLACK MATTE FIXIE

as a way to somewhat tap into my desire to do something 'Interactive’. Fast forward 10 years. | still practice Interaction design

WITH PINK RIMS.

today, and I'm more than blessed to be able to work with some substantially talented people. Source: WWW. nineliondesign. Com/abouf



what a
CONCEPT! o N

The year that is.

STORY

it’s simple.

We triad
and we
wian.

We studied
and we
mede the
grade. VWa

gave back

LONG STORY SHORT I'M AN e

fah good.
W'e kapt

INTERACTION DESIGNER o e

and we

LIVING IN THE BAY AREA e

et of all,

WITH MY FAMILY. | READ e come

together,
sl 2.081

BATMAN GRAPHIC NOVELS s

wou tell

AND YOU’LL SOMETIMES ke

Mal=an
High

SEE ME CRUISING THE BAY Schl

and this is

our storg.




what a
CONCEPT!

= COLORS: Bright aqua,
yellow and pink will be
Important

» DESIGN: horizontal and

vertical lines, stacked text —
not aligned, mixed fonts (ll

caps, all lowercase, bold, italic...)

= TONE: To the point

= CONTENT: focus on the
short STORIES that make up

a long year



what a CONCEPT!
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what @
CONCEPT! -~

Thayear that is.

STORY

Far us

it's simple.
We triad
and we
wian.

We studied
and we
mede the
grade. Wa
gave back
and we

fakt good.
"We kapt
old friends
and we
met nisw
paople. But
most of all,
we corme
together,
sl 2.081
of us. Mo
mathar how
wou tell

it, we ana
Mal=an
High
Schoal,
and this is

our storg.




what a CONCEPT!

W'a'Ta rret s ary other sched, thats orsuese.
W fra kot ovar beating Langiey.. o amything.
Wil figrurs ou shortouts o gai Theough crowded
halls and 10 e 1ra ders, Wi ra ohsessad with ow
mascotand his ki andwsva psty much gatan

‘pirion aheul e Hing.

short

PROTECT; 757

o]
85
]

ITama
Hicrh1 a0 0 e wime doos it moan 1250 2 Hightandor?

academic| =
trivia| =

ke the qur on acadamics

am AP BT

el oney

"Ny bus driver
is really nice
= and akvays

early hour. Ifs
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what a CONCEPT!
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what a
CONCEPT!

sky
high
Over the
SUMImer,
senior
Sarah
Beougher
went to
an a=rial
rope park.
“Whan |
lived in
Germany
there was
arope
course that
[ would
climb, and
50 ONCE

| learned
aghouta
place hera
|'was really
excited

to go. It's
sucha
waorkout,
but it's

g0 fun,”
Beougher

said. photo
courtesy of
Alex Zale

1. UNDERWAT
Blowing bubblas u
Genesis Pedraza
The Commons of |

great time swimm
itwas "an extreme
addition to swimm
friends took pictur
had a waterproof ¢
messing around ar
underwater picture
some pretty cool s
ohoto by Maran Wag
OF WESTGATI
artistic talents. sen
paints a mural for -
at the Westgate Cl
designed and pain
fellow seniors Tala
Li. “Although it toc
wera finished, the
really happy.” said
evan showed their
really brightened u
courtasy of Amanda |
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musk cover

st seconda

GOT IT COVERED?

What are all the things that are happening this week? Make sure to cewer student life ond academics a3 well 0s sports
ard clubs. WRITE THE MAME OF THE TEAM MEMBERS WHO WILL BE COVERING EACH EVENT - all team members

sk CDI'l"ibU‘B L] Your coverce '-mak.

Menday Tuesday

Wednesday

Thursday

Friclary

Sat. & Sun.

1SO RAIL
This is cur

for theme-related
coverage. Maks
sure whatever

gees in here tells
a STORY - an
anecchstal

STUDENT LIFE

ics & methed of covernge

CLUBS

ACADEMICS

SPORTS

Must cover practices as well as games.

GUYS

[GIRLS

COVERAGE

ook bo magazives ard our mapietion
folders far design ideas for mods.

MY REPEATS - if you alvaady have g
quote mad an one of your spreads fhis
dagdine, vou can't have anathar Gat
craafive!

QUITZES

Did You Know?

Can You Makh...?
Can You Remembers
Gama Shows
True/Falsa

Salf Appraisals

Fill in the Blanks
Muliple Choice

INFOGRAPHICS
Charts

Takskes

Rartings

Diagrams, Flecharts
Maps

Timelines

Calendars
Braakdowns

PERSOMNAL
NARRATIVES

Clucies
Gla&A
Trasrirpt of Conversation
Ttz

First Parsan Story

LISTS

Clossaries

Checklists

By the Mumbers
Cios/ Dhon'ts

Hats/ Mot

Top Ten for Fres or ...
How Ta's

le'llcﬂﬂs

Fazt . Fiction

Tips

Schmdules

Ciays of the Wesk
Where to Go For . ..
Step by Step Guide
Forvorites
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GET Y’OU with thair busy schedifes, studerts sirive to
maka tima for what's important fo tham
| personal iness brings sirength
FEINg 1o StUCENS
PRIORITIES I o o am ’ X
IT ALLOWS ME gl -
IN ORDER & | anosrmeSs =
AT SCHOOL THAT = —
dress: E I WOULD HAVE TO —
success “IPLAY = NORMA Hrt —
PUTFOr (S350 ZA0ELS SIS BASKETBALL E TO DO 01! —
e EVERY DAY = M Soer s, 2| =
REGIMENT = -
OF WEIGHT- = ;
LIFTING." ==
-JALAL EHAN, 0 -

“STICKING TO
MY PRINCIPLES
ABOUT BEING
A VEGETARIAN
IS MORE
IMPORTANT
TO ME THAN
GETTING A BIG
MAC IN THE
DRIVE THRU.
BUT NOT THE
FRIES."

-NARDOS IYOE, 12

“I TRY TO KEEP
GOD IN MY LIFE
EVERY DAY.”

-ZACH GLENN, 12 -

L

BB Priorities =]
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SITer 3 SUMITES of VECECas, (e OFOss CoUngy
eam comes wgsmarmnmmam

STRIDEST0
SUCCESS

run your heart out

Imhmm:- Leimbirhler and Caitlin Pyne
their favarite moments fom the
aoas mlmh-rm

PYNE: When | gotased m hamacoming iwas during battle ortns

: BCOming Mwas dur

pracios and rm:dmnuunwnhmlr. SEE!S'OHS
LETMETT 1 'faah, | brought har out of tha incker
rems and 1o whers Ban [Gakio]wes geing be sk har.

A big groue of peopie wers cincled arouwnd Ean 5o Caiiin
«couldn't 585 butwhen she came cut they il parisd snd he
wias SRR T i 1he ContEr

P: Ha wias NOMting & Sgn 1hat ssid Willyou maks my heart
FaCE: 85 in o like oness counby, and ge b hemeceming
with meT He aiso had fowers 1 was o cute

L: J'TF}%)&;JRFAT SHE LOOEED 50

SURE|
P.] WAS! T HAD NO IDEA.
L: Tharewas alss The 1ima that David Ausssd| scared us sl
whan wa wers doing ihe croas couniny scavenger Funt.
o P 0h yeahl That wes so bad. Cne of the s 0n
T SCEVRNGRT NUNEWES 10 play 8 5Cary HalowDen Qrank
54 Dewid got 1a0s RS and made himssh a1 Hosdod up
L: Then he cama bo prectica and toid us &l he got ity &
P ca Wis wena 52 frecked oul Buboreds ha doid us fiwes &
prank Ewas dualy really nmy.
P: Mascess in ssy, his lmam won ihe scavenger hur gams.
L: A Hraugh my SS6T) CAME iN 35000, BRCHIS W BroughT
P @ pictrs of my fam 4o praCtics and sewousk thet & simost
(¥ @z 3can @5 @ Dhoodkd LD Car eocidentvictim.
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Sigters, freshmen Elizabeth Gimer and sanior
Amalis Gimer, dascrbe thair ip over the
SUMmET 1o Pannsykaits’s Lake Gastan, | -

IN THE =

“»ZONE

ELIZAEETH: | semams | mean, when pou 1@ on 1ha e3z
ol 1he tube it $eels lkevou might fall off.
AMELIA: You Streamiad @ 1ot ke, 3 k4 3 bt and itwasnt
justlika"0h, Im dving son
1 YRaN itwes ACHER, M roller coenter SoreamE | was
scared, but nly excited), 122 =F
5w | sspecialy hecause wa hacr 1 gonein awhie |
SrYEIWS WG USing & naw tuba The scary part is thatyou
s no conrol over 1he fube: we reary hite deck ike
legtiTaty 2imost fits ader Mo
'+ Jso, you think sbau & youTa gong o1 abowt 20 mics g
Parhour 5o i vou fall ot then vau e besicaly beng
propald inm the ey choppy watar ha fast
: Yaah, ubing is pratty dangsnous. | had mutlioks batlls
WeTUNES F3TN hen My toss rubbed aganst tha ste ol

e e
:IT WAS FUNNY, THOUGH
A:NO IT WASN'T.

YES IT WAS.

{rat e AMEWEnDs IWEnt o aOthe T tbs with car
frigrecs, Aachiel, Kylar and Sam. Vou just lsfc

B: | chdt v know it pou wien on tit spacial tubal |

wazukd hevawanted to go i you had kid ma.

AW toidyoul

E: Mo, | wouldvs comaif | hag known. | wes just rmading n

my ream.

WL amyway, we wes bascaly ying dawn flatwben we

wiars on e fuce.

Actusliy, wewers 5ot of sitting U
Faan and whan you'm on e uEa Your &3 fand 12 cop
upswhenyou Nt aw e

+AMEka oUW ae bkE QO Ng -DEEEN NV inayo Ul legs
siraig and Baing onyour knoes. And baing onyour
lres hure 5o bed

+ And tha whaks 6ma, Iwas Iks srugaing 1o keepmy

L= gt
t | B2ukd 50 tha matmr and the oovd st wes ameched o
1 Tuice; whiCh kR BOURCING U And SONTL | SANEYE
usad o b sirsie et | would fall 4orwaed and land on tha
ord

A: Me boo. Somatimes it s fun 1o fall off but sometmes it
just burts !
Butyou 2an slzo 356 1hewaves and e whits foam that

goes out i hem which isnice.

10 Bummer e



what a
CONCEPT!

LONG STORY SHORT. I’'M AN
(IJ;;:E";ACTION DESIGNER
LIVING IN THE BAY AREA
WITH. MY FAMILY. | READ
BATMAN GRAPHIC NOVELS
AND YOU’LL SOMETIMES

SEE ME CRUISING THE BAY

Ssfars, freshmman Elrabsth Gimar and semor

Armelia Gimmar, dascnbe thawr tnp over the
suTwner fo Pennsyiana’s Lake Gaston
wihars thay went tulvng.

IN THE

Ehort
STORY

ZONE

ELIZAEETH: | semamsd | mean, wihan youl e on 1hes edoe

ol 1ha tubi it teals Ik you might fal off.

AMELLA: You strecmed @ kot [k, 3 kot a kot and itwasm't

A

o

justlika™Oh, I'm dying” soeams

Yaah, itwes arualy, ks rollel Doasier Soreams. | was
scired, bl realy exoied, doo.

Sowas | sspecaly Decause we Nedrit gone in 3 whik
ENWE WRIE UEIng & niw tuba The scery part isthatyou
hates no corviml ovar ihe tubs: wie naaky hil @ deck;, B
k=yriimaicly aimosi i@ leddar oo

: Blss Fyou ihnk sbowt & you'm g o1 abow 20 miles

par fear 5o i you 12l o, then wou ra besicaly baing
propaliad inim e really choppy wiatar that fast.

¥eah, Jbing is pretly dangenous. | Fad mutipks bati
wounds ¥omve hen my foss nubbed ageinst the sids of
o Tubs.

IT WAS FUNNY, THOUGH

NO IT WASN'T.

YES IT WAS.

Whatever Aftenwands, Iwenton snother wbes with cur
frionds Aachel, Kylarand Sam. ou st et

| RO E @vEn ko tha wou welm on et special 1ot |
would hevewaniad to go il you hed told ma.

: W's midyou!

Mo, | woudvecome | had known. | was just sading n
Ty rsom.

SRl amyvey, e wiens Dasicaly ing down fatwinen we

Wals on e fuba.

E: Actuzily, wswan 5o of sitling ug.

At

‘faah, and whan you'ra on e uba, your ks %end 1o pof
up whenyou hitawae.

Amelia pouwes ke going inbebwsen havingyour legs
siraigh end Being onyour kness. And baing onyour
kri@@s hurts to bad.

: Brd the whoks tme, Iway lks srugdling 1o ksap my

oyas opar

: | ool e the momrand the cond Thad wis aiteched o

b e wihich kg Eouncing up and dowm. | aieoys
usad oo be rirsad That | veodlkd fall donwend and land on e
pond

i b bon. Eomatimas its fun 1o fal off bul sometmes it

jus P

: Butyou can =zo sse 1haveevaes and the whilts loam that

goms owl inm 1hem which isnice.
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LONG STORY SHORT. I’'M AN
INTERACTION DESIGNER
LIVING IN THE BAY AREA
WITH MY FAMILY. I READ |
BATMAN GRAPHIC NOVELS
AND YOU’LL SOMETIMES

SEE ME CRUISING THE BAY

sophomores Megan Leimkuhler and Caitlin Pyne
discuss a few of their favorite moments from the
Cross country season

PYNE: When | got asked to homecoming it was during
practice and most of the team was inon it

| LEIMEUHLER: Yeah, | brought her out of the locker

rooms and to where Ben [Galdo] was going to ask her.

. A big group of people were circled around Ben so Caitlin

couldn't see, butwhen she came out they all parted and he
was standing there in the center.

P: He was holding a sign that said "Will you make my heart
race; as in race like cross country. and go to homecoming
with me?” He also had flowers. It was so cute.

L: IT WAS GREAT, SHE LOOKED SO

| SURPRISED.

P:] WAS! | HAD NO IDEA.

L: There was also the time that David Russell scared us all
when we were doing the cross country scavenger hunt.

P: Oh yeahl That was so bad. One of the requirements on
the scavenger hunt was to play a scary Halloween prank.
50, David got face paint and made himself all bloodied up.
L: Then he came to practice and told us all he got hitby a
carl We were so freaked out. But once he told us it was a
prank it was actually really funny.

P: Needless to say. his team won the scavenger hunt game.
L: Although rmy team came in second. because we brought
a picture of my face to practice and obviously that is almost
as scary as a bloodied up car accident victim.
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NIGHT

different people in the gameL I( ; | I T S
share their point of view

There are three very distinct experiences to be had at a football game.
Whether you're a player, fan. or coach, you all share the same hope: to get
a victory. Every player on the field has to focus on their specific contribution
to the team, every spectator in the stands has to cheer for the team and
every coach has to train and lead their team.

COACH:

“Everyday | evaluate
my players and try

to put people in the
right positions to best
help our team. | also
have a tremendous
amaount of trust in my
players that they'll do
what's asked of them
to help win games,” feelings in a game
Coach Eric Stokes are when you score,
said. make a great block,
or crush someone. In
contrast, the worst is
coming up short or
knowing you let your
teammates down,”
sophomore Tom
Shue said.

PLAYER:

‘I always feel a little
pressure before
games, but once |
step out onto the
field the adrenaline
just starts pumping
and I'm confident
in our ability to win
any game. The best

SPECTATOR:
“Before a foothall
game, I'm always
really excited to go
hang outwith my
friends and cheer

for the team. When
MclLean's winning.
the stands are always
really purmped-up
and it's a lot of fun

to be a part of it. On
the other hand, when
they're down, there's
a little more pressure,
but that just makes
everyone chesr more
to pump-up the team
so that they can play
well and pull ahead.”
sophomore Grace
Fabrycky said.

THURSDAY

longest kick

My longest kick was 5 40varder that | didin

practice Kicking is alf about lag spesd and

Haxibility since you can kick farther if you get a full b )
axtension, maks good contact and follow through b

to your ftarget ft's alot hardser fo kick in s game 3 g

because vou have 11 guys running at you and it _/‘_T

makes it hard to focus on the kick,” sophomore

Matt Amons said  photo by Shar Doiron \
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marching band members reminisce about the past season

THE HARDEST INSTRUMENT TO PLAY IS...

“The sousaphone because it weighs almost as much as the people playing
it.” -Rebecca Deitch, 10

“The euphonium because its huge, like a trumpet on steroids, and we have
to hold it up for really long periods of time.” -Sarah Siegel, 10

“The French horn because it's really complicated and hard to play and
involves a lot of technique.” -Hannah Aronson, 10

THE WORST THING THAT COULD HAPPEN DURING PRACTICE IS...
“Not paying attention to the conductor and messing up.”

-Alexander Yuan, 10

“Listening to the woodwinds complain about how hard marching band is
when my baritone weighs 15 pounds!” -Frederick Zwirb, 10

“If someone tripped while everyone is marching backwards and causing a
massive pile up of injured marchers.” -Jack Sahlin, 12

THE FUNNIEST THING THAT HAPPENED THIS SEASON WAS...
“Mr. Weise had a voice crack while yelling at the trombones for not playing
loud enough.” -Desmond Curran, 11

“When the drum line preformed ‘Cymbal Ladies” in the talent show, it was
hilarious.” -Michelle Ma, 10

“Definitely when a senior from last year came to a rehearsal painted green
and made fun of one of the marching band teachers.” -Rachel West, 11
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LIVING IN THE BAY AREA
WITH MY FAMILY. I READ B
BATMAN GRAPHIC NOVELS
AND YOU’LL SOMETIMES
SEE ME CRUISING THE BAY

-3
il
3
O
5

varsy fiald hockay bonos on and off tha fald
LONG STORY SHORT.

—
VARSITY FIELD HOCEEY.

THEY BONDED OVER THE SUMMER

AT A VIRGINIA BEACH TOURNAMENT.

THEY WENT TO UNLIMITED WING NIGHT

"AT THE WING FACTORY IN RESTON, |

THEY HAD SLEEPOVERS. THEY WON 12 GAMES.
THEY BEAT LANGLEY IN DISTRICTS [

AND WENT TO REGIONALS.
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“I started a blog because |

love writing. | write about “ltry to make a post a few times a
my life and my different month and | post it to Facebook to
thoughts and ideas.” get more people to read it”

mylife in a

nutshell

sophomore Danielle Walker
shares her passion
for blogging

“I've always loved writing and a lot of my
favorite authors have blogs. | also want to be

a writer when | grow up, so this will help me
get my work out there. I've been writing for a
couple of months, it helps me get out what |
want to say. | usually just write about whatever
is on my mind at the time. My story with the
most hits is the one about homecoming.”

“Bleeding Out” is about how
| feel when lwrite. | get to
express myself by writing
everything down and love
having a blog to share it”
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700 ft

*Ilive really close sal
walk to schoal. | don't
leave my house until
705"

- Daniel Furth, 12

1.3 mi

*Ilive pretty close

50 | leave my houss
around 7. 1 usually
drive and by carit’s
about five minutes
and walking it's about
15 minutes,”

- Alexa Stieg, 11

2.9 mi

*lused to taka the bus
urtil [ got my licanse.
Mo | have more time
in the maorming to get
reacl bacause | don't
leave my house until
about 6557
-Rochella Sacks, 11

4.5 mi

*Ilive in Vienna and |
usually take the bus
and | hava to leave at
G:40 to take the bus.
To drive here it takes
about 25 minutes
bacause of traffic,”

- Sophia Keilholtz,

6.0 mi

*Ilive pastVienna and | take
the bus but | have towaks up
at 5:20 s0 | have timea to get
ready because my bus comes
at &30, It's hard to hang-cut
with friends because most
live super close ta the school”
- Sarah Kalyani. 9
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downthe

“It wasn't
too hard

to get the
actual paint
off itself, but
because |
had so much
on my body
it took awhile
to get it off
every spot.
Even after
showering
for a long
time after
the run, | still
found paint
in my ear the
next day.”
-Daniel

Martinez, 11
photo courtesy of
Danial Martinez
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after a summer of practices, the cross country
team comes together to compete

STRIDES 10
SUCCESS

Headline Design

run your heart out
Cross country was a good experience for freshman Kate
Covington. "Because of cross country | knew some people
going into the schoal year since our season started in August,”
Cowvington said. This helped her to adjust to a new school. il
There are also other positive things about cross country.
"It was also a really great way to stay fit,” Covington said.
phato by Segall Majassc
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Curing an aftar schodl photography
CUb mEaling, sopnomors Gaen Gegne
madats Tor sophomors haya Dutt for
& phato shoat assignment. Coversd

in faka Dicod and barefooted, Gagne
wiore a rippad drass that Dutt had cut
1o fit the theme of thair projact. The

ESSOMMEnt Was SqUipmentnasy,
and the pair usad a green screen

1o combine two dilferent photos
digitally on Phoioshop, along with
oiher professional paraphermalia ike &
lightixax wihich provides more light and
& remiota hat activates thie flash in tha

lights. “Paople nowedays domt have
MUCh Creaiivily SMTiIore, 5o we try i
be as creative 8s possibke ™ she said
“A5 long aswe used our imagnation as
much as possible and the green soreen,
oUr pictures can we whalewsr we want
Them to ba”

Sophomare Gwen Gegne
gets craative with
TaKe hiood,

«RIPPED
DRESSam
PHOTOSHOP

short

STORY

Orus, My 85 ZI1E

D

DEmes, B 210, 261 255. snls
Cunnn, Faffass Emanus

Cadata, Karn 247

Ceksr, Chadtanya 231

Ceksrs, Manaswi £3, 207, 283
Celty, Clais: 2!1 257, 24, 273
Caly, Truman

Dunl. Mm» 92 218, 262,

MIIII.TI!mh =
DANCE 14, 3% 94, 128, 128,

Cenchak, Alwandar 210, 258
Dunchak kinds 183 266
Mzrornes 40 18D 187

Dsfusss, Mazghan 244

Dashiar, Nico 231, 2683
DEEIGN AND TECH 133 130
Desmanmiy Geoe Z07

Detmct, Mucn 207

Diacs, Walin 218, 225
Digksl, Frisin TE, 70, 243, 244
Dighrman, Ji 231
DIG FINE 1%, 24

183 263 26T, 2B4
Dimmick, Waiti 231, 287
Diucd, Anna 207
DiNucd, John 184
DIPLOMACY GAMEE &2
I]Ihl\!l. 41 244 282

eem £1ot38 3TT

E

Eamas, Haykey 207

EARLY CHILDHOOD CAREERE
BE, 80, 243

Echaverria, Wik endshast, 3 15,
35,30, 81, 107, 151, B4,
58, 280, 270, 274, 240,
28T

Echoar, Abacarder 207

Edrod Erika 14, 140, 207, 240
T7E

Edrod Humlar 4, 134 250 280

ECONOMICE 13y

Edgiman, Annatel 231

Edelman Antming 210

Edwards Byn 131, 246

Edwerds, Wis 164, 21%

Eiches, ENs 207, 308

Eiches, Neemi 162, 183 207

Faisal fyosha 144, 186

Fajamn, Marie 13

Fajardo Escobar, Marie 20

Fakn, Beda 34, 142 207, 284,
200

Falic, Kyl 2|n

Falicoy, Meya

Fm;Sum—mr 1ss 262 164,
372 274

Fabrioy, Cathering 244

Falon, Aidan 31,2 1, 267

Fan Alex 231, 257, 268

Fani leck 24 18E 280, 2T1

Fani; Fedar 231, 268, 267

FAMOUEST as a7

Farag, Abd El Fabman 215

Fargn, Debva 57, 81 244

Farig, Fadi 231

Farmar, Michasd 74, 244

Farmeim, Colin 258

Farmer, Jaka 244 25]’

Caremb Toemni 7

FNﬂ'iHIl\ S T7 %2 08 232
H'Hmw\mw &7, 88 147,

H'\Inmw\n'ln 44
Frapmar, Lania 243

Fracman, Morgan 144
Franch, Bsnjamin 210

Franch, Willam 332, 25T
FRENCH

48, 47, 338
CLUB 1z, 245

FLING B 0 22
229, 230
THE: 230
Frisnd Adonis 9T, 231 25, 169
Frishry, MogEn 232
Froats Hakin 232, 243 271
Freats, Trisn 32 210
Fradlich, Jon B4, 107, 210, 268
oa

Emim. Mimtkn.

CLUBS

Guskar Chiigti 40 131, 175,
207, 229, 249, 280, 273

Gwthman, Andrew 220

Guithman, Tra 37, 185 280
288

Gentry, Maria 220

Gentry, i 207, 252

Guorge, Kaney 170, 171, 208,
a4

Gorgeiown Cupcaka 204
Guorgi, Mina 201
ammvﬂh—n z:q 283
GERMAN =4,

245
m.umumz 132, 103,
264, 2E5
Ghai, Kabi 1885, 282 273
@harbari, Aram 232, 261, 286
Ghared, Sabrein 232

Goukkng Ele 160
‘Gowan, Hamison 167,232 261
GOVERNMERT 154 158

Ay, Thomas 242
‘@rcham, Swennah 188
GEmmey, Conor 331 266
‘GrEnados Harrandar, Marens
277,262
Gmndinetij Leo 18, 220
Gy, Amy 18, TEZ
Gy, Chie 242 282, 206
Gy, Lisa 186 207, 262
Gray, Wik B0 20B, 26§
Grean, Jeogueline 317, 6% 121,
220, 268
GREEN DAYS 167
arans Osire 31, 232
‘ararwocd, Ardrew 35, 186,
26E, ZED, 168, 267, 274,
20

Ao Srie 7T, 232,
=

EYraeys

Halawi 5am Z0B, 275

Hakira, Ema 232, 287

Haks Nick 206 283

Haky, Oris: 232, 26§, 267

Haly, Withad 220, 267

Hal Casey 14, 77, 208, 298
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385, 370, :12

HALLOWEEN 4

Halm, Cardling |DI m 2sn

Hamad Moor 188

Hamaw, Alvarsed 232

Hammad, Abdel 232 251

Hammad Acsla 270, 284
287 264, 272, 173

Han, Boo-li 230, 282

Hankns kst 185
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273
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Hemlumw 48 BZ 208,
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271
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Hedbron Ouiros, Faben 220

Hebm, Zan 186, 186

Hendarsan, Brian 35, 57, 107,

208
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273
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Henning Jdia 245

Henmy, Grmcs 20 32 186

Hao Niok BZ 145, 188 247,
292

Hepnat Madaking 233
Hartart Bl 233
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THEME: steps for moving forward

#1: know the STORY
you want to tell

#2: use your theme to
make VISUAL, VERBAL &
COVERAGE decisions







Why? How? What? This little idea exglains why some organizations and some leaders are able to
inspire where others aren't. Let me define the terms really quickly. Every single person, every single
or?lonizotion on the planet knows what they do, 100 percent. Some know how they do it, whether you
call it your differentiated value proposition or your proprietary process or your USP. But very, very few
people or organizations know why they do what the?/ do. And by "why" I'don't mean "to make a
rofit."That's a result. It's always a result. By "why," | mean: What's your purpose? What's your cause?
hat's your beliefe Why does your organization exist2 Why do you get out of bed in the
morning? And why should anyone care2 Well, as a result, the WGlZ we think, the way we act, the way
we communicate is from the outside in. It's obvious. We go from the clearest thing to the fuzziest
thing. But the inspired leaders and the inspired organizatfions - regardless of their size, regardless of
their industry - oﬁ’rhink, act and communicate from the inside out.
3:13Let me give you an example. | use Apple because they're easy to understand and everybody gets
it. If Apple were like everyone else, a marketing message ?;om them might sound like this: "We make
great computers. They're ﬁeou’rifully designed, simple to use and user friendly. Want to buy one?"
Meh." And that's how most of us communicate. That's how most marketing is done, that's how most
sales is doneand that's how most of us communicate interpersonally. We say what we do, we say how
we're different or how we're better and we expect some sort of a behavior, a purchase, a vote,
something like that. Here's our new law firm: We have the best lawyers with the biggest clients, we
always perform for our clients who do business with us. Here's our new car: It gets great gas mileage, it
has leather seats, buy our car. But it's uninspiring.

4:00Here's how Apple oc’ruoll?/ communicates. "Everything we do, we believe in challenging the status
quo.We believe in thinkin? differently. The way we challenge the status quo is by making our products
beautifully designed, simple to use and user friendly. We just happen to make ?rea’r computers. Want to
buy one?" Totally different right2 You're ready to buy a computer from me. All T did was reverse the
order of the information. What it proves to us is that Eeople don't buy what you do; people buy why
you do it. People don't buy what you do; they buy why you do it.




4:36This explains why every single person in this room is perfectly comfortable buyin%c computer from

Apple. But we're also perfectl comfgr’roble buying an MP% player from A_lpple, or a phone from Apple,or a
D@E from Apple. But, as | soig before, Apple's’just a computer company. There's nothing that dis’rinﬁuishes
them structurally from any of their competitors. Their competitors are all equally quolifieé; to make all of these
products. In fact, they tried. A feWﬁ;ecrs ago, Gateway came out with flat screen TVs. They're eminently
qualified to make flat screen TVs. They've been making flat screen monitors for years. Nobody bought one. Dell
came out with MP3 players and PDAs, and they make glreo’r quality products, and they can make perfectly well-
designed products - and nobody bought one. In fact, talking about it now, we can't even imagine buying an
MP3 player from Dell. Why would you buy an MP3 player from a computer company? But we do it everg/

day. People don't buy what you do; they buy why you do it. The goal is not to do business with everybody who
needs what you have. The goal is to do’business with people who believe what you believe. Here's the best
part:

5:49None of what I'm telling you is my opinion. It's all grounded in the tenets of biology. Not psychology,
biology. If you look at a cross-section of the human brain, looking from the top down, what you see is the human
brain’is actually broken into three major components that correlate perfectly with the golden circle. Our newest
brain, our Homo sapien brain, our neocortex, corresponds with the "what" level. The neocortex is responsible
for all of our rational and analytical thought and language. The middle two sections make up our limbic

brains, and our limbic brains are responsible for all of our feelings, like trust and loyalty. It's also responsible for
all human behavior, all decision-making, and it has no capacity ?or language.

6:35In other words, when we communicate from the outside in, yes, people can understand vast amounts of
complicated information like features and benefits and facts and figures. It just doesn't drive behavior. When we
can communicate from the inside out, we're talking directly to the part of the brainthat controls behavior, and
then we allow people to rationalize it with the tangible things we say and do.This is where gut decisions come
from. You know, sometimes you can give someboc? all the ?octs ondyfi ures, and they say, "l know what all the
facts and details say, but it just doesn't feel ri?(h’r." hy would we use ﬁwot verb, it doesn't "feel" right? Because
the part of the brain that controls decision-makingdoesn't control language. And the best we can muster up is, "l
don't know. It just doesn't feel right." Or sometimes you say you're leading with your heart, or you're leading
with your soul. Well, | hate to break it to you, those aren't ofKer body parfs controlling your behavior. It's all
happening here in your limbic brain, the part of the brain that controls decision-making and not language.

7:29But if you don't know why you do what you do, and people respond to why you do what you do, then how
will you ever get people to vote for you, or buy something from you, or, more importantly, be loyaland want to
be a part of what it is that you do. Again, the goal is not just to sell to people who need what you have; the
ﬁoal is to sell to people who believe what you believe. The goal is not just to hire peoplewho need a iob; it's o
ire people who believe what you believe.' | always say that, you know, if you hire Eeople just because they can
do a job, they'll work for your money, but if you hire people who believe what you believe, they'll work for you

with blood and sweat and tears.
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