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what a 
CONCEPT! 



50 ways  
 

 
to tell a story 

Want to share some of these ideas with your staff? 
 

yearbookbesties.com 
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before we look forward, LET’S LOOK BACK 
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THEMES 
of the past 

STRONG 

CONCEPTS 
 

 Pretty covers 
 Clever 

catchphrases 
 Section spin-offs 
 

 A Cover you can judge the book by 

 Organization of your book makes sense 
for your concept 

 Typography that speaks your concepts 
“voice” 

 Design choices that are consistent with your 
concept 

 Writing style it’s not just what you say - 
but how you will say it, too 

 Coverage - both HOW and WHAT 

 All the little details - folios, index, 
reference sections… 



it starts with a  CONCEPT 
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A COVER  
you can judge the 
book by 
 

 



what a  
CONCEPT! 
 A COVER you can 

judge the book by 
 

 

 COLORS: Red & White 
will be important 

 
 DESIGN: vertical feel, 

stacked text, horizontal lines 
to divide  
 
 TONE: Sassy, 

conversational 
 
 CONTENT: focus will be 

on the little moments 
 



what a  
CONCEPT! 
 cover 

ORGANIZATION 

of your book that 
makes sense for 
your concept 
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 cover 
 organization 

 TYPOGRAPHY 
that speaks your 
concepts “voice” 
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DESIGN choices that are consistent with your concept 
 

 organization 
 

 cover  
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both HOW and 
WHAT 
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 cover  
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MOD Coverage 



what a CONCEPT! 

COVERAGE - both HOW and WHAT 

 organization 
 

 cover  
 

 typography 
 

 design 
 

MOD Coverage 



what a CONCEPT! 

COVERAGE - both HOW and WHAT 

 organization 
 

 cover  
 

 typography 
 

 design 
 

MOD Coverage 



what a CONCEPT! 

COVERAGE - both HOW and WHAT 

 organization 
 

 cover  
 

 typography 
 

 design 
 

MOD Coverage 



what a CONCEPT! 

COVERAGE - both HOW and WHAT 

 organization 
 

 cover  
 

 typography 
 

 design 
 



what a CONCEPT! 

COVERAGE - both HOW and WHAT 

 organization 
 

 cover  
 

 typography 
 

 design 
 



what a CONCEPT! 

COVERAGE - both HOW and WHAT 

 organization 
 

 cover  
 

 typography 
 

 design 
 



what a CONCEPT! 

COVERAGE - both HOW and WHAT 

 organization 
 

 cover  
 

 typography 
 

 design 
 



what a CONCEPT! 

COVERAGE - both HOW and WHAT 

 organization 
 

 cover  
 

 typography 
 

 design 
 



what a CONCEPT! 

COVERAGE - both HOW and WHAT 

 organization 
 

 cover  
 

 typography 
 

 design 
 



what a  
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 cover 
 organization 
 typography 
 design 
 writing style 

COVERAGE 
- both HOW 
and WHAT 
 
 
 

 

CAPTION / PHOTO 
Coverage 

 
“In Between 
Moment” 



what a  
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COVERAGE 
- both HOW 
and WHAT 
 
 
 

 
CAPTION / PHOTO Coverage 

“In Between Moment” 
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CONCEPT! 
 cover 
 organization 
 typography 
 design 
 writing style 

ALL THE LITTLE 
DETAILS - folios, 
index, reference 
sections… 
 
 

 

FOLIOS 



what a CONCEPT! 

ALL THE LITTLE DETAILS - folios, index, reference sections… 

 

 organization 
 

 cover  
 

 typography 
 

 design 
 

 coverage  
 



it starts with a  CONCEPT 

Source: www.nineliondesign.com/about 
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you can judge the 
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what a  
CONCEPT! 
 A COVER you can 

judge the book by 
 

 

 COLORS: Bright aqua, 
yellow and pink will be 
important 

 
 DESIGN: horizontal and 

vertical lines, stacked text – 
not aligned, mixed fonts (all 
caps, all lowercase, bold, italic…)  

 
 TONE: To the point 

 
 CONTENT: focus on the 

short STORIES that make up 
a long year  
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ORGANIZATION of your book that 
makes sense for your concept 
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 typography 
 design 
 writing style 

ALL THE LITTLE 
DETAILS - folios, 
index, reference 
sections… 
 
 

 

Headline design / Theme “tag” 
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 cover  
 

 typography 
 

 design 
 

 writing style 
 ALL THE LITTLE DETAILS - folios, index, reference sections… 
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what a CONCEPT! 
 organization 
 

 cover  
 

 typography 
 

 design 
 

 writing style 
 ALL THE LITTLE DETAILS - folios, index, reference sections… 

 

Index Design & Coverage 



how do you come up with a  

CONCEPT? 



HOW DO YOU COME UP WITH A CONCEPT? 

It’s important to include lots of voices & 

COLLECT IDEAS FROM 
YOUR ENTIRE STAFF 

 



HOW DO YOU COME UP WITH A CONCEPT? 

GIVE PEOPLE TIME 
TO THINK 

 
Students working on their own come up with TWICE as 

many solutions to problems as brainstorming groups. 
Yale University & Washington University Research  



HOW DO YOU COME UP WITH A CONCEPT? 

LOOK, LOOK, 
LOOK SOME 

MORE 
 Zinio, Pinterest, online portfolios,  

Barnes & Noble and a camera phone… 



HOW DO YOU COME UP WITH A CONCEPT? 

WRITE 
EVERYTHING 

DOWN 
so you can identify themes & revisit later. 

 



CONCEPTS 
 A Cover you can judge the book by 

 Organization of your book makes sense for your concept 

 Typography that speaks your concepts “voice” 

 Design choices that are consistent with your concept 

 Writing style it’s not just what you say - but how you will say it, too 

 Coverage - both HOW and WHAT 

 All the little details - folios, index, reference sections… 

strong 



THANK YOU! 
 Want to share some of these ideas with your staff? 
 

yearbookbesties.wordpress.com 
 

MEGHAN PERCIVAL 
Adviser, McLean High School Yearbook 

McLean, VA 
email: mjpercival@fcps.edu  

 Twitter: @meghanpercival 
  

what a 

CONCEPT! 
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