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label
find yourwords



• Phrase that draws 
the reader into 
the spread 

• Five words or less 

• Action verbs, 
NEVER labels 

• Present Tense 

• Written in your 
own language 

WHAT IS A HEADLINE?



• Identify spread 
content 

• Attract the 
reader’s 
attentions 

• Reflect the mood 
of the spread 

• Tie action into the 
dominant photo.

WHY DO WE NEED HEADLINES?



• Pick your dominant photo 

• Write your copy; keep your angle in 
mind 

• Read the copy: as you read, write out 
a list of key words and phrases 

• Describe the action in your dominant 
photo: does it match any of the words 
in your key word list? 

• From your list, write a first draft of 
your headline. Use literary techniques 
you learn in English class – alliteration, 
assonance, onomatopoeia, pun and 
rhyme – whenever possible.

HOW DO WE WRITE HEADLINES?



STUCK?
• Idiom 

dictionaries 

• Wikipedia 

• Rhyming 
dictionaries 

• Thesaurus  

• Brainstorm - two 
heads are better 
than one!



AVOIDING THE CLICHÉ

• Swimming: Just Keep Swimming 

• Volleyball: Bump, Set, Spike 

• Band: One Time at Band Camp

A cliché is an expression that has lost its 
impact because of overuse.  All clichés should 
be avoided!

EXAMPLES



VISUAL-VERBAL CONNECTION



PUNS



ALLITERATION



SPORTS TERMINOLOGY



RHYME



ALLUSION



YOU TRY



YOU TRY



YOU TRY



YOU TRY



label
explain yourwords



• Used to connect the 
headline to copy and 
dominant 

• Explains thematic 
connections 

• Gives directions for 
alternative coverage 

• Present Tense 

• Written in your own 
language

THE LOST ART OF THE SUBHEAD



• Act like you’re having a 
conversation with another 
person. 

• If you’re talking to a 
person and what you say is 
boring, what makes you 
think they’ll want to read 
what you wrote? 

• You are trying to convince 
the person to read the 
actual content.

THE LOST ART OF THE SUBHEAD
MAKE IT A CONVERSATION



• “Ever feel like…”  

• "Do you ever wonder…”

THE LOST ART OF THE SUBHEAD
START WITH A QUESTION



THE LOST ART OF THE SUBHEAD
START WITH A QUESTION

GIVE A SNEAK PEEK

• “Ever feel like…”  

• "Do you ever wonder…”



• Vague words 

• “Students” 

• Repetitive verbs 

• Your school name 

• Your school year

WHAT SHOULD YOU AVOID?



label
find yourprettydraw the reader 

in with design



IT'S NOT ALL ABOUT THE WORDS
It's how you package them, too.



HOW DO WE DESIGN HEADLINES?
BASIC ELEMENTS

1. Headline 

2. Subhead 

3. Byline (optional)

1
2
3



HOW DO WE DESIGN HEADLINES?
BASIC ELEMENTS

1. Headline 

2. Subhead 

3. Byline (optional)

NUMBER ONE TIP:
CREATE SEPARATE 

TEXT BOXES.



HOW DO WE DESIGN HEADLINES?
ADVANCED TECHNIQUES

Mix up your fonts. 

Play with weights. 

Reverse type. 

Use color. 

Use photos. 

Use graphics.



HOW DO WE DESIGN HEADLINES?
ADVANCED TECHNIQUES

Mix up your fonts. 

Play with weights. 

Reverse type. 

Use color. 

Use photos. 

Use graphics.



HOW DO WE DESIGN HEADLINES?
ADVANCED TECHNIQUES

Mix up your fonts. 

Play with weights. 

Reverse type. 

Use color. 

Use photos. 

Use graphics.



HOW DO WE DESIGN HEADLINES?
ADVANCED TECHNIQUES

Mix up your fonts. 

Play with weights. 

Reverse type. 

Use color. 

Use photos. 

Use graphics.



HOW DO WE DESIGN HEADLINES?
ADVANCED TECHNIQUES

Mix up your fonts. 

Play with weights. 

Reverse type. 

Use color. 

Use photos. 

Use graphics.



HOW DO WE DESIGN HEADLINES?
ADVANCED TECHNIQUES

Mix up your fonts. 

Play with weights. 

Reverse type. 

Use color. 

Use photos. 

Use graphics.



label
find yourinspiration

never design from a blank page
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